“« — 4

AUTOSTYLE

MARKETING

=
Monthly Content Ideas For
Automotive Restylers

A Strategy-First Content Plan For Wrap, Tint & PPF Shops

Goal:
Build local authority, improve SEO visibility, and generate higher-quality leads—without posting
randomly or burning out your team.

Assumption:
1 core piece of content per week, repurposed across channels.

Week One - Authority-Building Education Content
Primary Content

Blog Topic:
Is Paint Protection Film Worth It in 20262 What Vehicle Owners Should Know Before Installing

Purpose:

= Capture high-intent SEO traffic
= Educate price-sensitive prospects
= Establish expertise early in the buying journey

Key Talking Points:

= What PPF does and does not protect against
= Longevity and maintenance expectations

m Cost vs long-term resale value

= Who benefits most from PPF



Repurpose Into:

= Short social post: “3 things PPF buyers misunderstand”
= Google Business Profile update
= Email snippet answering one key objection

Week Two - Visual Proof & Trust Content
Primary Content

Video Idea:
Behind the Install. How We Prep a Vehicle for a Full Front PPF Package

Purpose:

= Reduce fear and uncertainty
= Show professionalism and process
= Build trust without sales language

Key Talking Points:
= Surface prep standards
= Film quality explanation
= Why shortcuts cause failures

Repurpose Into:

= Short video clip for Instagram/Facebook
= Before-and-after image post
= Website embed on PPF service page

Week Three — Buyer-Focused Comparison Content

Primary Content

Blog Topic:
Ceramic Tint vs Dyed Tint. Which Is Right for Your Vehicle and Climate?

Purpose:

= Capture comparison-based search traffic
= Help customers self-qualify
= Reduce “just price shopping” leads

Key Talking Points:
= Heat rejection differences

= Visibility and clarity
= Legal considerations



= Long-term value
Repurpose Into:

= FAQ post on Google Business Profile
= Sales team talking points
= Short comparison graphic

Week Four - Proof Of Results Content (Case-Study Lite)
Primary Content

Case Study Topic:
How One Daily Driver Gained Long-Term Protection With a Full PPF + Tint Package

Purpose:

= Show real-world outcomes
s Humanize the brand
= Support conversion-stage prospects

Case Study Structure:

m The customer’s concern

» The recommended solution

= The installation process

s The result and customer feedback

Repurpose Into:

= Social post with customer quote
= Review request follow-up example
= Homepage or service page trust element

Optional Bonus Content (Low Effort, High Impact)

If time allows, add one of these:

= “Question of the Month” post answering a real customer question
= Team spotlight to humanize the brand
= Seasonal reminder (heat, winter protection, resale prep)

Why This Monthly Structure Works

This content mix ensures you are always publishing:

= One SEO asset
= One trust-building visual
= One buyer education piece



= One proof-of-results story

It mirrors how customers actually make decisions:
Learn — Trust - Compare - Commit

How To Measure Success (Keep It Simple)

You don’t need advanced analytics to know this is working.
Track:

» Website inquiries mentioning blog/video topics

= Google Business Profile engagement

» Time spent answering basic questions (should decrease)
= Lead quality and readiness

Content marketing success shows up in better conversations, not just traffic.

Final Thought

Most restylers don’t need more content.
They need intentional content.

When every piece educates, demonstrates expertise, and supports a buying decision, content
becomes an asset—not a chore.

That's how a local authority is built.



